Alex Valich

creative direction

Professional Experience:

Multifaceted art director with more than 15 years of experience in creation and implementation of suc-
cessful visual branding campaigns. Effective team leader with strong knowledge in developing and
managing projects in a creative environment. Innate ability to conceptualize and deliver creative assets
that embody the DNA of the brand. Creative projects consistently stay within budget and show growing
quantifiable results. Experience with luxury and fashion brands and high end product design within the
consumer marketplace.

Skills:

Expert knowledge of all of the Adobe Creative Suite (CS6), Aperture and Microsoft Office applications
and their uses in a production environment. Extensive knowledge in project workflow environments such
as Assembla. In depth knowledge of all current web technologies and their advantages as well as limita-
tions including full hands on knowledge of HTML, XHTML, PHP & CSS. Worked on design for mobile
I0S as well as iPad solutions. Experience with on-site photography and video art directing with experi-
ence in multiple lighting and composition solutions. Hands on experience with still-life photography of
numerous object types and materials. Strong knowledge of design and production processes for print pro-
duction. Long running reputation for recruiting and fostering new design talent. Excellent written and oral
communication skills with in house employees and outside vendors. Experience in developing production
teams and management of up to 13 employees over multi facetted disciplines and job duties.

Client List:

Over the past 15 years I have worked within many different sectors including fashion, entertainment,
design, non-profit and many others. Below is a short list of some of the clients I have designed and art
directed for in the past.

Calvin Klein Cosmetics Christian Lacroix Jewelry The Fashion Center BID
Catherine Malandrino Halston Shiseido
TeenBeauty.com I Street Labs Vitra

Boym Partners The Future Perfect Areaware
redstr/collective Chocolate Bar NYC theglobe.com

Pleasant Ridge Organic Farm Raydoor Nelson Levin Entertainment
Fuse Magazine SnapOn Tools Charged.com
Bikini.com Boy Racer Inc Stoked Mentoring
Figure Skating in Harlem WaterAid of America InkedUp

AOL Bespoke : An MSL Group Specialty TMZ.com

Mobile Media Summit Mobile Media Xchange Urban Glass

Fab.com
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RAYDOOR

Overview: | [
Raydoor Inc had approached me in 2003 to re-brand their slid- S | | d | n g V\/al | S & D O O rS

ing door and wall company. The main objective was to give
them a strong identity that worked with the visual language
their clients, interior designers and architects, were familiar
with on a day to day basis. I started with their logo and worked
my way up over the years to bring their company branded vi-
sion into one solid and cohesive entity.

Design Tasks:

Logo design, corporate identity, web design, catalog design,
email template design, advertising design, promotional materi-
als & tradeshow booth design

Logo Design

RAYDOOR

Sliding Walls & Doors

Luke Siegel
134 West 29th Street, Suite 909 NY, NY 10001

tel: 212.421.0641 fax: 646.349.1856
email: info@raydoor.com w: www.raydoor.com

Business Card Design
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RAYDOOR

Advertising Campaign

Tradeshow Booth Design
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RAYDOOR

The Art Of Division

THE RAYDOOR METHOD
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Tradeshow Booth Design
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TMZ.com : PAGE 1

Design Tasks:
Web design, design management, advertising concepts, brand-
ing design, print design & broadcast art direction.

Overview:

TMZ.com brought me in as their brand art director to try and
get all their different properties on the same page through
branding design. While working there I managed a staff of
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2.4
designers an UX personnel in executing print, web & broad- //ﬁ////ﬁ”
cast design. I also guided the new style guide development and FIND OUT WHEN NEAR YOU

implementation. Lastly I worked with the advertsing depart-
ment to come up with third party sponsorship initiatives.
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Design Tasks:
Web design, design management, advertising concepts,
branding design, print design & event design.

Overview:

Mobile Media Summit is the premier mobile media industry
conference series started in 2009. Being the creative director
there I have been in charge of re branding the company, all

of their events and marketing materials. One of the biggest
undertaking I have been put in charge of is developing the new
web identity and design to consolidate all their event sites into
one site. I have also designed a way for Mobile Media Summit
to monetize their past event videos.
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Alex Valich

e. alex@mobilemediasummit.com
m. 347.731.4870
t. @MobileMSummit
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Corporate ID Design (2015)

Logo Design (2015)

MOBILE
MEDIA

Web Ad Design (2015)

Mobile Media Summit : PAGE 1

MOBILE
MEDIA == r [
SUMMIT &

| WHOTS
MOBILE MEDIA SUMMIT

YOU ARE

Sizzle Reel Creative Direction (viewable at https://www.dropbox.com/s/dkeiwfa7lyc6i54/I_AM_MOBILE_MEDIA_SUMMIT_0%20EDIT_REV_INDIE_ALT.mp4?d]=0)



Mobile Media Summit : PAGE 2

e — SPEALES ATEMINEE FE™Tu FIRER VERVE #&Trasyt Stanios

JOIN US IN ~
BARCELONA, SPAIN MOBILE WEE'I'Iihll :T'— ;R“;NT(;; e [.} T e Lo
ON MARCH, 6 2015 MEDIA !

FOR OUR ONE OF THE ON JANUARY 26,2015
BEST INTERNATIONAL SUMMIT /R APPS & ADS
MOBILE CONFERENCE C =0 CONMFERENCE

A B i ST 0 e "B cr " whar o Bt s sy s o iy e ) St

oo gkl

Angela Courtin -
Chief Marketing Officer

1 11-05am - 12:30pm w NETWORKING LUNCH
Angela Courtin =

Chief Marketing Officer

- fA\TI'EHBHEﬁ

Y 2 ﬂﬂﬂhﬂﬂ?ﬂlﬂﬂhlﬂu

St ==l - Gl s NEF &Y NEF AN B

B S= B IR, BO 320 A TR AT A PERE0
Lt 4 ci JOIN US IN AT

MOBILE MEDIA SUMMIT SF

- SAN FRANCISCO 2015 SPONSORS

o [ A DV et [ 4 AR

JANUARY 26 MARCH B

LEARN MORE OEPER_'P‘

SEE ALL EVENTS

New Website Design (2015)



Mobile Media Summit : PAGE 3

AT ERARDES
ANY OTHER

XCHANGE

Rovio Tests New Direct Programmatic
Capabilities

@ MOBILE
M MEDIA

Mobile Meda Xchange logo design

NEWEST STORIES

PEG Shhows O Smart Toothbeush ot MW
MLARTMAA
PirraHut Lises Instagra antest ta Matl
Emploves
SN A,
MOBILE
MEDIA o g el e fi T | Lamiak T hnalog il
XCHANGE mosIiLE Harlzor
- APFS
soogle Emv M L] l¢ G [
WLWS
+ MMXis the central hub for all things mobile; media, marketing, advertising, and technology.
Abile P faam Ll | i
« Our readership reflects the mobile, media, brand, digital and advertising influencers who are involved in mobile marketing. T
« We are the source to find the latest in mobile news, trends and opinions.
L At | g From 201 [P

+ Highlighted topics include: News, Native, Programmatic, Targeting, Geolocal, Hardware, Video and Rich Media

+ MMX Readership reflects a similar audience that attends the Mobile Media Summit events
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Design Tasks:
Advertising design, promotional meterials design, tee shirt
design, sticker design & template design.

Overview:

WaterAid of America had contacted me to take over their
branding campaign that had been started by another agency
and to push the image into other pieces needed by the orga-
nization. We started with brochures and one sheets and then
continued on with other projects. I developed an advertising
campaign that they are able to use for multiple outlets. I also
developed many specialized promotional projects such as tee
shirts, pens, stickers & racing signets. Lastly I developed a
templated one sheet system that their staff can use to print out
newsletters and updates to their causes.

. | e

@A drop in the bucket._ﬁ‘om/
yoigives a sea of health
& happiness to them.

SBiewvater, give life today.
| '.ln-n%miﬁmarica.mg

gWaterAid

Advertising Campaign

WaterAid’s
lifesaving water
and sanitation
programs cost

Tri-Fold Outside

The problem:

not
bathroom

1g to change this.

The weight

of water that
women in
Africa and

Asia carry on

| their heads is

“commonly 40
““pounds; the
e sameas.
an airpert.
~baggage
allowance

Tri-Fold Inside

WaterAid of America : PAGE 1

ience of bringing safe water and
ation to the world’s poorest

merica (Head office
Avenue

WaterAid in America (Policy office)
1400 16th Street NW

JdWaterAid

facebook.com/wateraidamerica
twitter.com/wateraidamerica

We’re committed to improving
access to safe water, hygiene and
sanitation in the world’s poorest

— ety communities. These basic human
| **k* " rights underpin health, education
=a Feur Star Charlty and livelihoods, forming the first

essential step in overcoming poverty.

!
ﬂ,,}’ JWate

Important facts: What we do:

Water-related diseases
kill more children than AI DS,
tuberculosis .-« measles
combined.

The T e

10 liters

or their drinki

400 liters

Kabita

“When | heard that a water point would
be installed near to my house | was very
happy. Now we are healthy and we get
sick less often.”

ped

16 million people
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Thirsty?

Water is a women’s issue

A total of

40 billion

‘morking Beurs ane lest 1o water oellediss werkdwide

every year

g waman In waler and sanliation

Worldwide, nearly 800 million people
lack access to safe water, while 2.5
billion live without adequate sanitation.
The lack of these essential services has
a huge impact on the lives of millions of
women and girls around the world.

Walking for water

Women and girls spend hours walking for water, an
exhausting task that consumes 26% of women’s time
in rural Africa.

Water-related diseases
The water they work so hard to collect is often dirty

and contaminated with deadly diseases. Water-related ey el bl ! allet g
diseases are the third biggest killer of children in
Africa. It is usually women who undertake the bulk women and git E
of care for those who are sick. And mothers feel the erin contai rad
heartbreak acutely when another child is lost. full -t v
g P

Lack of dignity

Women in particular feel the indignity of the lack of
somewhere private to go to the bathroom. In many
cultures women have to wait until it is dark to relieve
themselves, causing discomfort and sometimes illness.
It can also expose women to the risk of sexual
harassment and animal attacks.

Every day 4,000 children die
from water-related diseases.

. 0 .
Give water, give life today.
Trapped in poverty Gio 1o wateraldamarica.org
Lack of clean water and toilets costs sub-Saharan
Africa around 5% of its Gross Domestic Product every Zeinabu Kayisi, Mala -
year. The hours spent collecting water reduce the Being able to maintain the pump myself makes me feel a rA e

time women can spend earning money, growing food independent and g/ 3 Ea . 6 e
or caring for their families. .

Go to

aWaterAid wateraidamerica.org

Advertising Campaign

One Sheet Front One Sheet Back
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JdWaterAid | ,wateraia -

Folder Outside Folder Inside




Give water, give life.

Tote Bag

adults tee

FFFFF

childrens tee

WaterAid of America : PAGE 3

E JdWaterAid /; E Give water, give life. é?

FFFFF

Adult & Child Tee Shirts

Foil Sticker
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redstr/collective :

Design Tasks:
Identity, web design, interior design, exhibition design, prod-
uct design, packaging design & self promotion design.

Overview:

As a co-founder and creative lead at redstr/collective i was in
charge of the branding and imaging of the company as well as
the day to day creative. redstr/collective worked on both it’s
own internally produced products, distributed by companies
such as Areaware, as well as private client work. Such private
client work included furniture design, exhibition design, de-
sign show curation & interior design.

Logo Design
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Alex Valich
Christine Warren

it it

www.redstrcollective.co m

redstrcollective@gmail.com

347.731.4870 Website Design

Business Card Design
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American Dollhouse Exhibition Costa RIca Wallpaper
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Alma Fortune Tea Cups

Slave Betty Teapot

Design Sickness Bags



Design Tasks:

Promotional material & electronic/printable press kit design

Overview:

For Shiseido’s new product release, featuring actress Jennifer
Connelly, I was hired by an agency to develop and design their
press event materials. These included a editors event map as
well as an all inclusive electronic press kit and DVD copy.

Guide To NYC

Here is a st of suggested places to visit during your stay in New York Ciy

Shiseido Events:
@ Crown : 24 East 81t Street (Madison Avenue)
(€) Greenwich Hotel - 377 Greenwich §

€ Trump SoHo : 246 Spring Street

New York City activities:
Art & Culture

P Japan Society - Deco Jx ing Art and Culure, 1920-1945

33 East 47th Street (1

idsummer Night's Dream

h Street)

Dinner and Drinks
@ StondeNng

700 ith Avere (betvcer

o Pure Yoga West

(@ Boom Boom Room
4 West 77th Street (Amsten 848 Washington Street (W1 3th Street)
BuddhaXtreme Beauty & Essex

@ o=

21 9th Averie fesvesnWI3:

@ Abe &Arturs

409 West 14th Street (9th Avenue

Bari Studio The Spotted Pig

L SSNSPT—— O St s
Tracy Anderson Method Studio @ The Sandard Gril
24 Hubert Street (Greenwich Siree 848 Washington Street (W.13th Street)
Physique 57 Pastis

© 25700 1605 s sy ) 99 Averue it 12 S

o Barry’s Bootcamp

35West 201h Street (between 6th & th Avence)

@ Baitnnr

Morimoto

88 10th Avenue (between W,
The Darby

®

244West 14th Street (8t Avenue)

Shopping
@ Boomnes

000 Third Ave (59th Siree
@ B New ok

660 Madison Avenue (Beteen 60t & 61t Street Beauty

Bergdorf Goodman 0) Blow
® . Vest 14th Sreet (st Avenve
754 Fifth Avenue (Beoween 57th & S6th Street)

Dry Bar
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e W 126 Srest)
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Pickett Furniture

DJEVEL DRESSER

FORBANNELSE CHAIR

Design Tasks:

Web design & promotional material design

Overview:

Pickett Furniture is a high end custom furniture designer in >
Brooklyn NY. They had come to me to re-design their current

The Djevel Dresser is made from
American Black walnut and features
Hako-dome, Japanese-style joinery.
The dovetailed drawer boxes are
made from solid walnut.

website as well as to create a new sale sheet template to send Th Forbamnese Chalr s 2 sinatre
. . . . utilizing hand cut Kashigi-oire, Japa-
out to potential customers and clients. Keeping a simple look sl onery. Eoch e it

Walnut.

was key so that pickettfurniture.com could be a very smooth vateriis:

Walnut or Custom specified wood

Materials:
Walnut or Custom specified wood

Finishes:
Waterborne Urethane Lacquer

transition site and showcase the work effectively. Fiishes:

Waterborne Urethane Lacquer

) Dimensions:
Dimensions: 30" Hx 50" W x 21" D

44"H x 18" W x 21" D

Sell Sheets
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Design Tasks:

Website design & invitation design.

Overview:

Stoked Mentoring had come to me to work on a few on their
inner city youth initiatives. I have designed multiple identities
& pieces for programs they have done including Stoked on
Spring and the Surf Mentor program.
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Surf Mentor Website Design

STOKEDON S "RIN

Annual Auction to Benefit Stoked Mentoring
Wednesday, May 19, 2010 - 7:00 PM

soked @

ey o

Stoked On Spring Invitation Design
P T
G- LSl

- \ . W 5 J ‘
Surf Mentor Kick Off Event
Come celebrate Stoked's Surf Season-and learn how
surfing + mentoring are creating successful teens in NYC. ==

WMIG / SHILO

12 Vestry Street, 4th Floor
Mew York, NY 10013

7-9pm

Free Beverages. Light Snacks

rsvp to: ney

1 that ¢

Surf Mentor Invitation Design

Stoked Mentoring

Please join us!

STOKEDON S "RIN

Annual Auction to Benefit Stoked Mentoring

An evening featuring cutting edge art and one-of-a-kind items,
available in live and silent auctions to benefit Stoked Mentoring.

Wednesday, May 19, 2010

MILK Studios
450 West 15th Street
New York City

Open Bar - Gourmet Food - Live and Silent Auction
VIP Ticket: $125. Individual Ticket: $75.

INVITATION TO FOLLOW

For more information and sponsorship opportunities, please

contact Steve Larosiliere, Executive Director, Stoked Mentoring
at 917.262.3217 or visit http://www.stoked.org/stokedonspring/

Based in New York City and Los Angeles, Stoked Mentoring mentors ‘at-risk'
youth through action sports programs including surfing, snowboarding and
skateboarding. Please visit www.stoked.org to learn more about our programs
and organization

rtoked @

mentoring youth through action sports
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Design Tasks:
Logo design, invitation design, give away items design, space
design & event design.

Overview:

The most important day in my life also became one of my big-
gest design projects, my own wedding. My wife and I decided
to handle all aspects of design for our wedding. She handled
the event planning and I designed every single visual element
that was to be seen. This included everything from the invites
to the gift bags, to the event space design, to the center pieces,
to the gift give aways and much more. We wanted it to be a
direct reflection of Brooklyn bodega meets Ohio country store.
All the typographic elements are sampled from bodega signs
found around Brooklyn.

Al Vil gl Erdo (ol will e the kot o

Saturday, June 23, 2012
in Thee, Outzer Bauks, NG

Booking ascommodatines wow &5 highly recostmardsd

Pleass visit
For moes infoeneation

“2%) Formal lnvitation To Pellow &+~

Save The Date

Logo Design

OBX Wedding : PAGE 1

Together with thair parents

Qe L

Happily invite you to the
celobration of their marriage

Saturday. June 23, 2012

at 4 0'Clock in the Afteroon

The Beack at

Duck, North Carolina,

%) Cocktails, dinner & dancing to follow 5=~

The Sanderling Resort -
Cocktails, Diuner & Dacing
CELEBRATION OF THEIR

MARRIAGE

Wedding Invitation
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Patterns Of The Day: PAGE 1

Design Tasks:

Create a self generated weekly visual design blog.
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Overview:

Looking to expand my day to day design exercises I looked
into what would be the best way to go about a daily updated
blog. My concept was to make a purely visual one. Each day

I woudl spend no more than 60 minutes on a pattern concept
and post it to a Tumblr account. Each pattern would be a re-
flection of what happend that day. This project later on became
the foundation for an apparel line produced and sold by Fab.
com.

A Pop Of Print

Fab-Exclusive Tees By Alex Valich
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Design Tasks:

Invitation design & event element design.

Overview:

Figure Skating In Harlem in a non profit organization that
empowers youth through an ice skatign program. They had
hired myself to develop their event promotion idenity as well
as produce many invites for their events.

Plaase Join Flgure Skating in Harlem's Junlor Bosrd for

Fall in Love

15th
Irving Place & Park &

Plosus join Junior Boaed
F’nanﬂ I.—w hngels Ying  Stephanie Arianna Spatidel
Colia Kujals  Erika Choung  Erin Woll  Jenny LI Kaitlin Weisman
Katharing Uschmann  Kristina Holte Mg Thering
Mogen Schoaider  Micole Mowman  Soverine Oudroviky  Victoria Les
gt 2t el ke o + Specal rallle wil e e
J’n- HOUR I ]I.IL W VDA BaR H.L".k
0 - Sah D (VODEA DERINES O LYY
'.-.||1| _ru L.Lu..Ms
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Please Join
Figure Skating in Harlem's Junior Board For a

Toast to Celebrate the
14th Annual Ice Show

Saturday, March 26th
9:00 PM - 11:00 PM

Tian at thp F{werbank

Figure Skating In Harlem

ke

THE 15th AMNUAL GWENDOLYM SIMMMONS

SOUL ON ICE

WINTER SKATING PARTY & FUMDRAISER
Huated by The Figure Skaling In Harlsm Parants Asaclstion

Date; Saturday, February 4, 2012

Time: h30 pm-330 pm

Place: Lasker lce Rink, Central Park Nerth
{Enter at NOth 5t & Lenox Ave.)

Donation: $15, INCLUDES ADMISSION, SKATE RENTAL
and a chance to WIN a Mintenda Wi,
iPod Touch or Ebock Reader!




Pleasant Ridge Organic Farm

Design Tasks:
Logo Design, identity, web design, bag design & promotional I E AS AN I l D G E

design.

ORGANIC FARM
Pleasant Ridge Organic Farm is an organic subscription based

farm from Upstate New York. They wanted to convey an old
world char as well as a modern approach to how they did busi-
ness. I used those two principles in establishing their identity

and look for all their materials. CO M M UN ITY 8C E NV] O RN M E NT

Logo Design

PLEASANT RIDGE
ORGANIC FARM

COMMUNITY & ENVIORNMENT

259 PLEASANT RIDGE ROAD, POUGHQUAG, N.Y.12570
E: INFO@PLEASANTRIDGEORGANICFARM.COM
W: WWW.PLEASANTRIDGEORGANICFARM.COM
T:845.724.3949 F:845724.3945

PLEASANT RIDGE
ORGANIC FARM
e FOR MORE

SUBSCRIPTI ON PROGRA

OUR
INFORMATION ON
M CLICK HERE

CONTACT INFOQ:
For any adiditional questions or comments emall alma@pleasantridgecrganicfarm.com

For daily updates follow us on Twitter by clicking here

Website Landing Page
Tee Shirt Design



Overview:
In the past I have designed logos and identities for various

types of companies. These include entertainment, technology,

fine jewelry and fashion. Here are a few examples of these
designs.
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Misc. Branding & Logos

Timeless Collectable Jewelry \5\' \ﬁ\‘

LEARNING CONSTANTIN
FROM THE EAST ROYM

FEBRUARY 1st
it _ -MARCH 1st

Opening Reception:
Saturday, February 1
6:00pm




